
Stage 1 is crucial for a 
successful event - make 

sure everything is 
planned and prepared 
before you begin your 

promotions!

UK RUNS
MARKETING PLAN

STAGE 1 Set your 
event 
goals!

What are you 
hoping to 
achieve from 
this event?

Do you have a 
fundraising 
target?

How many 
participants are you 

hoping to get?

Find your 
target 
market!

Personalise 
your info pack 
with your charity 
branding

Make sure your 
promotions are 
ready to go!

PROMO MONTHS
3 - 7

PROMO MONTHS
1 - 2

Let your 
supporters 
know this is 
their last 
chance to book

Send out charity t-shirts 
to participants and focus 
on helping them raise as 

much sponsorship as 
possible

Send 
targeted 

mailings to your 
database

Make a 
Facebook page for participants 
to get to know each other and 

share fundraising tips

Approach groups to 
run together eg. 
Corporates, 
students, sports 
teams

Regular 
social 

media posts 
including 
paid ads

Follow up 
enquiries and 

STAGE 2

Post-event collect 
pictures and videos 

from your 
supporters to use in 
future promotions!

Adding your own 
branding and personal 

touches to your 
marketing materials 

makes ALL the 
difference and gives your 

event a bespoke feel!

Post on social media after 
the challenge to 

congratulate participants 
and encourage others to 

take part in future!

STAGE 3

convert into 
bookings!

PROMO 
MONTHS

8 - 12

Create a 
build up on 
social 
media!



HOW TO STAND OUT...

Use catchy 
newsletter and 

e-shot subject lines 
to capture your 

supporter’s interest.

Strong social media 
campaigns – regular 

posts including 
videos, images and 
get your supporters 

talking about the run!

Promote locally and 
outside your 
database. Try 

universities, gyms, 
social clubs and 
fitness/outdoors 

shops.

Give supporters a 
breakdown of where 
their sponsorship is 
going and how they 

are helping your 
cause.

Make your 
information packs 
personal to your 

charity to give your 
run a bespoke feel.

Utilise the 
 theme and 

encourage runners to 
go all out with their 

costumes – there will 
be a costume 

competition on the 
day!

Promote as a taster 
and training for 

marathons/longer 
runs.

Tie in your 
promotions with an 

awareness 
day/week or 
anniversary.

Contact corporate 
groups/teams/
families for big 

group bookings.

Advertise ‘limited 
spaces’ and ‘last 

chance to book’ to 
make sure you fill 

your reserved places.


